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Shaping the Future of Hospitality Together

Hosco is the leading global network dedicated

to the hospitality industry.

Hosco empowers talents, employers and
partner schools with technology, content and

services to be more successful and efficient.




Attract your Alumni onto Hosco



Tools & best practices to invite your Alumni

Grow your Alumni community

WEEK 1

1. Member Import

Ask our team to import your members directly onto Hosco.
Provide us with:

- First & last name 7
- Email address -
- Starting & graduation dates e i
Activate your account!
- Language
We will take care of creating their profiles for them. ' %
Once they have joined Hosco, your members will receive emails for -

Dear Mathias,

every step of the way they might need help with.

Let's start today with exciting news: you now have an exclusive
ale Sch network to help you
.

Say Hello to Hosco, the world's leading hospitality network.

2. Email templates

exper
it comes to helping students ke you find the best jobs globally.

tudent

If you are not able to do a student import, our team can share
email templates that will highlight the main benefits of joining
Hosco and you can send the invitation directly to them.

red on Hoscol The page you will
r home page, where yo s all o Hosco's.

3. Communicate on your social media
channels

Jore the world of Hoscol You can start building your
nd beg \a your network of fellow

@hoscojobs

Example of invitation email



Your profile, an opportunity to showcase your school

Attract and develop your Alumni community thanks to a top condition profile

>
WEEK 1




Your profile, an opportunity to showcase your school

Attract and develop your Alumni community thanks to a top condition profile

>
WEEK 1

° Short text to present your school
° Key points such as
o Number of students
o Specializations
o Internship dates
o Enrollment / Graduation dates

° Video or photo

° Contact information
° Location i sy
.:. Ber of tuder '«-w Abam LJ
° Social Media links S e oy A P
Speculaston fop nubonalitien
| ‘mim_




Engage your Alumni



Tools & best practices to engage your Alumni

Keep your Alumni community engaged

1. Links to Hosco

Include a link to Hosco on your external communication

Also, showcase key sections of your profile on your website(s)
with your widgets updated in real time:

Upcoming events
Job offers

Latest news
School's community

2. Social feed posting

Keep your social feed active, share with your community any
updates you may have about your school, students, alumni or the
industry in general.

Mention Hosco on your other social media networks to drive

traffic to your school’s profile.

3. Invite alumni to participate in your
school’s events

>
MONTH 1

Dusit Thani College
D

Tum My Passior
into Profession!

Meet our President of DTC Student
Council and current 2nd Year - Hotel and
Resort Management (International
Program), who will share her passion in
this month column “Turn My Passion Into




Access to a Unique Selection of Job Opportunities

A central hub for jobs worldwide

Rest of the world

TOP COUNTRIES LISTING INTERNAL JOBS*

19.8%

Peru

2.0%
Belgium

2.2%
Portugal

4.0%
UK

4.6%
Spain

5.3%
Switzerland

6.7%
UAE

7.8%

France

26.4%

USA

12.0%

Italy

9.1%

TOP DEMAND DIVISIONS*

—_

Food & Beverage Kitchen
Food & Beverage Service
Reception & Guest Relations
Housekeeping

Pastry

F&B Management

Customer Service

Administration

© ©® N o a0 k& 0D

Event

Retail

=
©

*Jobs listed on Hosco from March 2021 to March 2022



Global Hospitality Network

11,000 partner employers & as many opportunities to network

@
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HOTELS & RESORTS
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Direct Contacts and Visibility

A chance to contact or be contacted directly

Member Directory I | Company Profile

Claire Roberts John Martin Sophie Thomas

Receptionist at Orange Stone Hotel Waiter at Red and Berries Sous-Chef at Le Grand Bistrot

e (o] o]
London, UK Barcelona, Spain Nantes, France
. \A
LE
<=y
A
- ~
Marta Pérez Marti Garcia Martin Pierre
Waitress at Mirador del Valle Receptionist at La Bella Vista Sous-Chef at Sunset Restaurant

S . . .




Your Alumni taking the lead

Promoting themselves and their business

L
FROM MONTH 2

1. Post job offers

Your Alumni can promote their business and if they are recruiting, can
get the opportunity to post jobs for free:

MMMMMMM

- on your school’s network (first subscription)
- on other schools networks (standard subscription)

@)
Hifton

2. Success Stories

@)
Hilton

Hosco can bring your Alumni into the spotlight, featuring them in our
Advice section so other talents can get inspired.

)
Hilton

@
Hilton

The Mindful Chef Nandan
Bhoopalam Explains How Food
is Memory
s | cARERTYS




Exclusive Content

Hosco Advice, unique ressources to empower Alumni to become their best selves

( Career Tips )

Career Tips Industry Trends ¢ . .
- City Guides

Tips for job searches and everyday work — Insiders’ views on what’s new in Hospitality
( Interviews )

( Inspiration )

Inspiring Journeys |

%

Interviews with leaders of the Hospitality Industry Advice from local hospitality professionals




Hosco Events

Provide your Alumni with useful industry insights

Monthly online Pull Ups by Hosco live career coaching sessions

with industry experts
’ \ Pull Ups by
hosco

u enter the v ld of work. u
gear on, and get ready for some

: s : : Hosco Pull Ups!

On average how long do you
review a CV to discard it or take
it to the next stage ?

29.8%
21.3%
8.5%
Less than 15 More than 1 30 seconds Between 15 to
seconds minute to 1 minute 30 seconds




Using data for Growth



Tools & best practices for growth

Alumni data, a key for marketing your school

1. Assist & understand your Alumni community

° Engage with your alumni to complete their profiles to make applying
for open positions easier. Without this, their applications will not be as
visible on the platform, as Hosco uses specific data points - only
visible to employers - to match candidates to jobs

2. Support & enable your marketing initiatives

° Gain more visibility thanks to an active Alumni community. Members
with full profiles (100%) raise more interest from companies - by doing
so, they will also help your school’s profile visibility

° Utilize the high employability of your alumni as an asset to market your
courses

° The positions your alumni report working in - F&B service, reception,
sales - highlight the strength of your institution in that area

° An external focus on the most popular departments for work could
help in getting the right students onto your courses

3. Hosco Engagement Team is here for you

° The team will provide you with marketing assets to promote the
platform to your alumni




Amanda Wolffenbuttel

Education Engagement & Marketing Manager

@ Connect with us on LinkedIn

Follow us on Instagram

+34 615 239 252
amanda@hosco.com

hosco.



https://www.instagram.com/hoscojobs/?hl=en
https://es.linkedin.com/company/hosco

