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2Background of NKUHT

first and second years 

in campus

third year internship 

in the industry

fourth year in campus

5000 students:
Hospitality

Tourism 

Culinary

International  



3The internship

Number of students Number of Companies
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日本

帛琉

新加坡

澳洲

泰國 港澳

阿拉伯聯合大公國

韓國
法國 匈牙利

荷蘭英國加拿大

美國

杜拜

阿布達比

義大利

關島

塞班

越南

Taiwan

瑞士

School 
year

Sister 
universities

No of 3rd-year  
students Overseas internship

107  132 1,277 292(22.87%)

106 122 1,254 264(21.54%)

105 112 1,226 264(21.05%)

104 91 1,133 226(20.31%)

Global internship partners



5The Pandemic Era

The number of learners impacted 

by school closures worldwide

1.6 billion learners in more than 190 

countries and all continents

The impact on the industry



6II The Impact of COVID-19

Terminated Internship in the spring semester (10 
credits)

Organize online learning

Redesign the curriculum

Explore the “new normal” from an education 
perspective



7Hospitality & Tourism 

Education

Social distancing vs interpersonal 
chemistry 

Distant learning vs social presence 



8A study on the social presence 

in online courses 

This study explores the experiences, 
interactions, and social presence of 14 
students who participated in the 2020 
spring term graduate-level program (five 
courses) at NKUHT



9Background of the Study

The conceptualization of social presence 
embedded within 

Garrison et al.’s (1999) Communities of Inquiry 
framework and 

Whiteside’s (2015) Social Presence Model

1 How did the students perceive social 
presence during their online learning 
experience?

2 How did teachers enhance online learning 
environment using social presence?



10Findings (1)

Category Indicators Frequency 

Instructor Involvement Materials 31 

 Teaching style 28 

 Activities 23 

 Others 2 

Affective Association Emotion 33 

 Self-disclosure 15 

 Use of humor 14 

 Others 4 

Interaction Intensity Continuing conversations 17 

 Asking questions 12 

 Other’s self-disclosure 10 

 Others 7 

Community Cohesiveness Support 14 

 Sharing with others 13 

Total  223 

 



11Findings (2)

Instructor Involvement

• Pertains to how the instructors effectively immersed 
themselves and adapted to suit the course in an online 
format. According to the learners, this was evident from the 
materials used, the teaching style implemented, and the 
supplemental activities facilitated by the teachers.

Affective Association

• Relates to the connection among the use of emotions, self-
disclosure, and use of humor. Such variables were employed 
to establish a sense of personality and characteristic for 
each participant that can help others identify one another. 



12Findings (3)

Interaction Intensity

• Limitations in terms of reproducing the social cues, interactivity, 
feedback, and feeling of connectedness as compared to 
traditional face-to-face classrooms. Foremost, non-verbal 
nuances such as movements and haptics are almost 
imperceptible in the flow of real-time video conferencing.

Community Cohesiveness

• Students note having low sense of community and 
belongingness towards the online class due to the limited 
support each learner had contributed to their classmates. This 
was in the form of sharing information, resources, and guides.



13Conclusions

Learners perceived low SP due to the 
lack of intense interaction brought about 
by the reduction in social cues, 
traditional classroom norms, and 
feedback. Teachers strived to replicate 
the in-class experience by facilitating 
online breakout sessions and group 
activities.
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Low birthrate in the recent 
decade in Taiwan

The influence of technology 
on the workplaces

National curriculum reform 
for secondary schools

The challenges before the 

pandemic
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2020

Low birthrate in Taiwan



16The influence of technology
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圖／教育部 文／國教署、高教司

From skill-based
to literacy-based

National curriculum reform 

for secondary schools (2019)



18III The Strategies for Survival 

and Growth 

Distant/Blended learning-flexible and 
individualized learning (Learning Engagement )

Alternative pedagogical resources from 
national and international platforms (Teacher 
support)

Alignment of education and industry (Future 
talents) 



19The marketing theory of 4Ps 

for the post pandemic era  

Product - Technology involvement (AR,VR, AI) 

Place – Borderless, Time-limitless, and mobile 
learning

Price - Flexibility and segmentation pricing policy 
(revenue management)

Promotion - Self-Media and Social Media, Return on 
investment (ROI)
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modernize the education systems for the 21st 
century

equip learners with the 21st century competences

Education Goals/ Teaching Contents/ Instruction 
Approaches/ Evaluations of the learning outcomes



21

Alone, you go fast.

Together, we go far.
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The End

Thanks


