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PHILIPPINE TOURISM PERFORMANCE
(as of December 2018)

2 0 1 8  T O U R I S M  D I R E C T  
G R O S S  V A L U E  A D D E D
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PHILIPPINE TOURISM PERFORMANCE
(as of December 2018)

Tourism Employment

Year # of Employed

2013 4.7M

2014 4.8M

2015 4.9M

2016 5.2M

2017 5.3M

2018 5.4M

CAGR

14.5%

2018 DOMESTIC 
TOURIST 

SPENDING

US$61B

2018 DOMESTIC TOURISTS

111.4M
UP BY 15.1% FROM 96.7M IN 2017



ASEAN TOURISM COOPERATION STRUCTURE 

ASEAN Tourism 
Ministers 

ASEAN National 
Tourism 

Organizations 

ASEAN 
Secretariat

Other ASEAN bodies 
(DGICM, SEOM, STOM, 

SLOM,SOMHD,CCS,CCI, COC)  

International 
Organizations

Marketing and 
Communication 
Working Group

Product 
Development 

Working Group

Quality Tourism 
Working Group

Integration and Budget Committee

ASEANTA 
or other 
partners

Dialogue Partners

ASEAN Tourism 
Professionals 

Committee 
(ATPMC)



“By 2025, ASEAN will be a quality tourism destination offering
a unique, diverse ASEAN experience, and will be committed to
responsible, sustainable, inclusive and balanced tourism
development, so as to contribute significantly to the
socioeconomic well-being of ASEAN people.”

Ensure that ASEAN tourism 
is sustainable and
inclusive 

Enhance 
Competitiveness of 
ASEAN as a single 
tourism destination

1

2

ASEAN TOURISM STRATEGIC PLAN
2016-2025



THE ASEAN 

MUTUAL 

RECOGNITION 

ARRANGEMENT 

ON TOURISM 

PROFESSIONALS 

(MRA-TP)

ASEAN MRA TP/VIDEO_TS/VTS_01_1.VOB
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MRA-TP

Facilitate 
Mobility of 
Tourism 

Professionals

Exchange 
information 

and Best 
Practices

Capacity 
Building 
across 
AMS

The ASEAN Mutual 

Recognition 

Arrangement on 

Tourism Professionals

WHAT IS MRA-TP?

ADOPTED

during ATF 2009 

FULLY SIGNED 

on 09 Nov 2012



HISTORY OF ASEAN MRA-TP

1999
Formation 
of ATFTMD

2006-2007
CATC & 
RQFSRS

2012-2016
Toolboxes, 
training of 
ASEAN 
MT/MA 

2015

M-ATM signed 
Agreement to 
establish the 
Regional 
Secretariat 

2019-

Endorsed the 
ASEAN MRA-TP 
WP 2019-2023

2004-2005

ACCSTP

2009

adopted the 

MRA-TP

2010 

formation 

of ATPMC

2016

launched 

ATPRS
2012

M-ATM 

signed 

MRA-TP 



ASEAN MRA-TP Work Plan 
2019-2023

Vision

Tourism 
Professionals in 
the ASEAN region 
are certified and 
delivering quality 
tourism services

GOAL

Increase the 
number of certified 
Tourism 
Professionals in 
the ASEAN region 
by 2023

Mission

 Increase training and assessment 
of Tourism Professionals in all 
ASEAN countries in accordance 
with the ASEAN MRA-TP 
framework 

 Encourage exchange of 
information on best practices in 
competency-based training and 
assessment for Tourism 
Professionals 

 Increase opportunities for 
cooperation and capacity building 
across AMS

about:blank
about:blank


KEY COMPONENTS OF ASEAN MRA-TP

ACCSTP

Hotel 

(23 job 
titles)

Travel 

(9 job 
titles)

CATC

242 unit 
competencies

242 sets of 
toolboxes

Toolboxes: 
1. TG
2. TM
3. AM
4. Ppt. 

RQFSRS

52 
Qualifications 

5 levels of 
qualifications

Cert. II, III, 
IV, Diploma 

and 
Advanced 
diploma

ATPRS

Industry

Certified TP

AMT/AMA

NMT/NMA

TVET

NTPB/TPCB

Secretariat

REGIONAL

ASEAN 
Tourism 

Ministers

ASEAN 
NTOs

ATPMC

ASEAN 
Secretariat 

Regional 
Secretariat

NATIONAL

NTPB

TPCB

TVET

Industry

TP



ASEAN MRA-TP

LABOR DIVISIONS 

23 HOTEL SERVICES

Front Office
1. Front Office Manager

2. Front Office Supervisor

3. Receptionist

4. Telephone Operator

5. Bell Boy

House Keeping
1. Executive Housekeeper

2. Laundry Manager

3. Floor Supervisor

4. Laundry Attendant

5. Room Attendant

6. Public Area Cleaner

Food Production
1. Executive Chef

2. Demi Chef

3. Commis Chef

4. Chef de Partie

5. Commis Pastry

6. Baker

7. Butcher

Food and 

Beverage 

Service
1. F&B Director

2. F&B Outlet Manager

3. Head Waiter

4. Bartender

5. Waiter

1 2 3 4



9 TRAVEL SERVICES

Travel Agencies
1. General Manger

2. Assistant General 

Manager

3. Senior Travel 

Consultant

4. Travel Consultant

Tour Operation
1. Product Manager

2. Sales and Marketing 

Manager

3. Credit Manager

4. Ticketing Manager

5. Tour Manager

5

6

ASEAN MRA-TP

LABOR DIVISIONS 



ASEAN MRA-TP

LABOR DIVISIONS 

(MICE)

MICE - Conference
1. Project Manager

2. Conference Coordinator

3. Function Coordinator

4. Marketing Coordinator

5. Conference Supervisor

6. Conference Secretarial 

Supervisor

7. Liaison Officer

8.  Conference Registration Staff

9. Conference Transportation Staff

10. Conference Logistic Staff

11. General Support (Runner, 

Usher, Booker)

MICE - Exhibition
1. Project Manager

2. Exhibition Coordinator

3. Exhibition Venue Coordinator

4. Marketing Coordinator

5. Exhibition Supervisor

6. Exhibition Secretarial Supervisor

7. Exhibition Logistic Staff

8. Exhibition Transportation Staff

10. Exhibition Registration Staff

11. General Support (Runner, 

Usher, Booker)

MICE - Event
1. Project Manager

2. Production Manager

3. Show Manager

4. Event Coordinator

5. Manager Coordinator

6. Event Registration 

Supervisor

7. Event Administration 

Supervisor

8. Event Registration Staff

9. Event Transportation Staff

10. Liaison Officer

11. General Support (Usher)



1. Spa Manager

2. Spa Supervisor

3. Senior Spa Therapist

4. Spa Therapist

5. Spa Receptionist

6. Spa Attendant

ASEAN MRA-TP

LABOR DIVISIONS 

(SPA)



ASEAN MRA-TP

STRUCTURE

Country A

Assessment Certification

TCPB

Country B

NTPB

ATPMC

NTPB A NTPB B

ATPRS
Job Seeker 

Registration

Job 

Opportunities

Verification through the 

ASEAN Tourism 

Qualifications 

Equivalence Matrix 

(ATQEM)

Job 
Interview 

Work 
Permit

ASEAN Tourism Professional 

Monitoring Committee (ATPMC). 

National Tourism 

Professional 

Board/Agency (NTPB)

Serves as partner from 

government, private 

sector and the academe.

In the Philippines, the 

designated NTPB is the 

Tourism Industry Board 

Foundation

Inc. (TIBFI). 

The Tourism Professional 

Certification Board (TPCB)

- The government authority 

responsible for the assessment 

and certification of

tourism professionals.

- Technical Education and Skills 

Development Authority (TESDA) 

is the Philippines’ TPCB.



ASEAN MRA TP 
(REGIONAL UPDATES) 

RELAUNCHING THE ASEAN TOURISM 

PROFESSIONALS REGISTRY SYSTEM

UPDATING OF THE ASEAN COMMON 

COMPETENCY STANDARDS FOR TOURISM 

PROFESSIONALS (MYANMAR)

- Workshop Review held in Yangon last 

September 9-10, 2019 

UPDATING OF THE COMMON ASEAN 

TOURISM CURRICULUM (CATC) AND 

TOOLBOXES (PHILIPPINES)

1ST BEST PRACTICE SEMINAR of ASEAN 

MRA-TP to be held on 17-18 Oct 2019 in 

Bandung City, Indonesia

FINALIZATION OF SPA COMPETENCY 

STANDARDS (CAMBODIA)

ENGAGEMENT OF ASEAN MRA TP 

CONSULTANT FROM THE PHILIPPINES, 

MARTIN AGUILAR

MICE COMPETENCY STANDARDS 

ADOPTION



ACCSTP REVIEW 

 Need a complete overhaul to 

update and modernize it and 

simplify the foreign language

 Refine and rework core 

competencies to reflect ASEAN 

values and 21st century skills

 Some core or generic 

competencies too high level for 

low level operational workers

 Sensitivity on gender language

 Need to introduce new 

communication tools (Viber, 

WhatsApp, etc.) alongside 

telephones

 Use of English should be changed to 

hospitality and tourism English

 Proposed new job titles in Hotel 

(Food and Beverage Managers, 

Barista, Sous Chef, Chief Steward)

 Must reflect global trend on 

responsible and sustainable tourism 

/ protection of the environment

 Highlight cultural aspect of ASEAN



ASEAN MRA-TP 
(PHILIPPINES UPDATES) 



ASEAN MRA TP 

Awareness 

Seminars 
20 LOCATIONS

1,626 PARTICIPANTS

PHILIPPINE

ASSESSMENT

AND

CERTIFICATION

LAUNCH

2 LOCATIONS
Manila (Jan 2016)

Iloilo (September 2017)

17 CERTIFIED CANDIDATES



PHILIPPINE ASEAN MASTER

17
MASTER 

ASSESSORS

15 
MASTER 

TRAINERS

32
ASEAN 

MASTERS



Housekeeping 67 pax

Food Production 24 pax

Front Office 18 pax

Food & Beverage 

Services 

30 pax

Travel Agencies 

and Tour 

Operation

33 pax

PHILIPPINE 

NATIONAL ASSESSORS AND TRAINERS

Housekeeping

TWC and Cebu

FBS and Front Office

Manila, Subic, Olongapo
Food production 

& Travel and Tour

172
NATIONAL 

ASSESSORS 
AND TRAINERS



ASEAN TOOLBOX IMMERSION WORKSHOP 

FOR TOURISM EDUCATORS AND TRAINERS 

28 IMMERSION 

WORKSHOPS

973 Participants
(Teachers, Instructors, Deans, TVL Coordinators 

and District Supervisors) from Junior and Senior 

High School, HEIs and TVET capacitated 



ASEAN MRA-TP 

IMPLEMENTATION REVIEW
26-28 February 2018, Metro Manila

Series of Focus Group Discussions (FGDs), consultations and ocular inspections

conducted by the ASEAN Secretariat and the IOPD-Parc Australasia Team with the

Philippine ASEAN Masters, NTPB and TPCB representatives and other relevant tourism

stakeholders for review of ASEAN MRA-TP Implementation in the Philippines.



ON-THE-JOB TRAINING (OJT)

MANUAL ORIENTATION

• 5,000 manuals 

printed

• Partnered with 

AAHRMEI 

• CHED CMO

0
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Region
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Region
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Region
11

Region
4A

Region
6

CAR Region
3

Region
7

Regional Orientation of OJT Manual

Schools Hotels

103 Schools
122 Hotels

• 338 PARTICIPANTS

• Matched 103 schools & 122 hotels 



CAMP ASSESS: Tourism Calibration Workshop

TESDA

308 PARTICIPANTS

2 LOCATIONS
Manila (December 2018)

Iloilo (September 2017)



TIBFI
DOT, TESDA AND TIBFI 

TWG MEETINGS
GENERAL MEMBERSHIP 

AND BOARD MEETINGS

INDUCTION AND OATH-TAKING 

OF 2019-2022 TIBFI OFFICIALS

August 8, 2019
Department of Tourism

Makati City



NEXT STEPS: PHILIPPINES

 ASEAN Toolbox 

Immersion 

Workshops in the 

other regions for 

Junior and Senior 

High School 

educators and 

HEIs and TVET 

instructors

 Implementing 
Guidelines for 
On-The-Job 
Training and 
Teacher 
Immersion 
Program 

 Review and 

Updating of 

CATC and the 

ASEAN 

Toolboxes in 

partnership with 

TIBFI as NTPB



Filipino

Brand 

of 

Service



MARAMING SALAMAT 

PO!


