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Setting the scene: Saxion 
Hospitality Business School

Hospitality Business 
School

± 2200 students and 160 staff

Facility 
Management

700 students

Hotel 
Management 

(in Dutch and English)

600 students

Master 
Programmes

Tourism 
Management 

(in Dutch and English)

900 students 75 students



Approach to teaching and
learning

• Issues from the professional field, that link to 
major trends, form the basis of a meaningful 
learning environment in which students 
experience, learn and reflect.

• This way students are taught to zoom in and 
zoom out in order to learn about the 
connection between issues and trends.

trends

issue



Industry relations objectives

– Facilitating student learning…

– supporting the programme’s strategy…

– supporting solving companies issues…

– enabling new insights (new knowledge)

– and, if possible, enabling to make a contribution 
to society.



Organising industry relations

• Industry involvement in programme design

• Industry involvement in programme
execution (guest lectures, excursions, 
internships, projects)

• Industry involvement in student and 
programme assessment



Organising industry relations

• Account management

– 22 account managers

– Each covering part of the industry nationally and 
internationally 

– Linking pin between faculty/students and companies

• Results

– Case studies, guest lectures, company visits 
interwoven with the programme

– 250-300 students each semester on internships

– 85% international

– 97% successful, 3% discontinued 



Next steps

• Develop ecosystems in which student 
learning, business and societal issues, and 
knowledge generation are addressed. 

• Example: TUI-Flavours of Málaga

– Contribution to the enterprise, society, student 
learning, and knowledge generation 

– Opportunities and challenges in current project 
are being taken up in subsequent projects.  



Ecosystem

Real life case

students

teachers practice

Project location



Ecosystem example: Flavours 
of Málaga

Real life case:
TUI/Flavours 
of Málaga

Thesis students, 
students Good 
Food

Research, 
Responsible 
tourism, 
Gastronomy, 
Entrepreneurship

TUI, 
Municipality 
Malaga, 
Gastronomic 
Club

Project room at Saxion 
and and data 
collection in Málaga



First results

• Students very engaged
• Peer pressure to deliver results
• Students get a deeper understanding of the 

industry
• Sufficient real life cases in tourism both national 

and international
• Teachers learn as well 

• Organizing ecosystems takes time
• Difficult to estimate teaching load due to 

unpredictable nature of projects



Question

• How to move beyond internship
collaboration with an industry that is often
more interested in cheap labour than in 
student learning or solving business issues?


