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"INDUSTRY INPUT FOR EDUCATIONAL QUTPUT" =i

Focus Brief:

Regional and global perspective on industry expectation
and how industry and education providers collaborate to
overcome the challenges of graduates meeting these
expectations
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https://www.youtube.com/watch?v=2qvqcquOfec
https://www.youtube.com/watch?v=QlMjVgrJeK4
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https://www.youtube.com/watch?v=otMg9D2BQNE
https://www.youtube.com/watch?v=IoygPJsg1Zw

INDUSTRY EXPECTATIONS?
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